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icon

Alingnment

Isolation Aread

The center of the Nest should align
to the center of the Logotype.

Full SPACES

ICON SPACES

7
Y
The spacing between the Nest and

the Logotype as the isolarion are GOAL FOR GAZA

should be the same unit X which is BEYOND THE GAME | WE PLAY FOR LIFE
the half of typeface hight.

text
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flat color

Trip away all the complexities of any
brand identity and all you have left is a
black and white logo - the simplest,
clearest version of the story your
company is trying to tell.

gradients

A gradient is the gradual blending from
one color to another. It enables the
designer to almost create a new color.
Making the object more realistic.
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Isolation Aread

GOAL FOR GAZA

BEYOND THE GAME | WE PLAY FOR LIFE

CORRECT USAGE Full logo Horizontal
OF ELEMENTS °

The consistent visual presentation of
the BRAND logo will help maximize
building a strong brand.

Full logo Vertical

GOAL FOR GAZA

BEYOND THE GAME | WE PLAY FOR LIFE
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Isolation Aread

The consistent visual presentation of
the BRAND logo will help maximize
building a strong brand.
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DON'T use drop-shadows

)
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DON'T stretch/squeeze
the icon or typography

DON'T angle the logo

© @
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GOALFOR GAZA
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DON'T mix Colours

GOAL FOR GAZA

BEYOND THE GAME | WE PLAY FOR LIFE

Only use the approved
primary or secondary Colours

Y

GOAL FOR GAZA
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DON'T change
the placement of the icon
or the logotype
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GOAL FOR GAZA

BEYOND THE GAME

USE ON DIFFRENET
BACKGROUNDS

Using the primary colours, we can get two
brand mark variations and more.

GOAL FOR GAZA
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English typeface primary typeface

Bahnschrift

Fonts are an important part of the visual identity, as they reflect the
brand's personality and convey its message effectively. With the right
fonts, companies can achieve a positive impact on their audience and
improve their brand recall. In addition, the use of proportional fonts in the
visualidentityis animportant factorin improving the user experience and
Imparting a sense of professionalism and quality.

ABCD

Fonts are an important part of the visual identity, as they reflect the brand's
personality and convey its message effectively. With the right fonts, companies can
achieve a positive impact ontheir audience and improve their brand recall. In addition,
the use of proportional fonts in the visual identity is an important factor in improving
the user experience and imparting a sense of professionalism and quality.
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